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Jonny White 
JWhite@Fielding.edu 

(323) 363-1268 

EDUCATION 

2011   PhD, Media Psychology, Fielding Graduate University, Santa Barbara, USA 
2008      MA, Media Psychology, Fielding Graduate University, Santa Barbara, USA 
2006 MSc, Industrial/Organizational Psychology, Saint Mary’s University, Halifax,      

Canada  
2003 HBA (Honours in Business Administration), Richard Ivey School of Business, 

University of Western Ontario, London, Canada 
2003      BA, Psychology, Huron College, University of Western Ontario, London, Canada 

PROFESSIONAL EXPERIENCE  

2014 Managing Director (previously a part-time researcher) for Robert McKee’s 
(author of STORY) company, website, writing, and international seminars. 

2010-Present Founder and President of Welcome to Type 1 – Creating educational and 
motivational media content for people and families with type 1 diabetes. 

2009-Present Online instructor and adjunct faculty in a Masters of Media Psychology and 
Social Change program, UCLA Extension and Fielding Graduate University 

2006-Present   Motivational Speaker, Medtronic, Bayer, Juvenile Diabetes Research Foundation 
2010-2011       Part-time professor of Media Psychology, Saint Mary’s University 
2008-2009 Documentary Writer-Producer-Director, Independent  
2006-2010 Founder & President, City Language Exchange (web-based service), Inc. 
2004-2006       Teaching Assistant (Research Methods, Ergonomics), Researcher (Psychology 

and Law, Media Psychology, Leadership, Organizational Psychology), Saint 
Mary’s University. 

2003-2006 Presenter / Consultant / Personal Fitness Trainer, FitPro Lifestyle Consultants, 
Halifax. 

2005 Intern Organizational Psychology Consultant, Assessment Strategies Inc., Ottawa.  

RECENT MEDIA PRODUCTION 

White, J., Brown, O., Solowiejczyk, J. (2013). The Diabetes Chalk Talks 3-hour free web series 
of diabetes educationProducer/Editor. 

http://www.diabeteschalktalk.com/
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White, J. & Brown, O. (2012). Type 1 Diabetes Makes You Stronger? Animated whiteboard 
video featured on CNBC, various health-related websites, and various conferences. Writer/
Producer/Editor. 

White, J. (2011). Introductory videos, webcasts for www.WelcomeToType1.com. Writer/
Producer/Director. 

White, J. (2010). Long Road - The African Continent by Bicycle: Documentary. 
www.LongRoadMovie.com Writer/Producer/Director. This program was a runner up in the 
Broadcast Education Association Festival of Media Arts and was solicited and will air on NBC/
Universal Sports on DirecTV in the USA for their Adventure Week in October 2011 and May 
2012. 

Koch Entertainment & Pantheon Studios (2007, November). Beyond the Golden Compass. 
Research-Writer Credit. 

CONFERENCE PRESENTATIONS 

White, J. (2015, July) Media = Mind: A Nutrition Guide for Our Entertainment and Information 
Diet. Invited Panel Presentation, American Psychological Association Annual Conference. 
Toronto.  

White, J. (2011, June) TEDxHalifax: Psychologically, We Are Our Stories. International TEDx 
Editor’s Pick. (see http://tedxtalks.ted.com/browse/ep/ep110920) 
  
Hagan, C., Peck, D., & White, J. (2009, April) Global Neighborhoods: The Ethics and 
Psychology of Social Media. Invited Panel Presentation: Broadcast Educators Association 
Annual Conference, Las Vegas, NV (Contribution: I was the third and closing speaker on a Panel 
presenting on Media Ethics and Social Media).   

Smith, S. M. & White, J. (2008) Is Seeing Believing? Exploring Positive Psychological Effects of 
Entertainment Media. Poster presentation at the 9th annual meeting of the Society for Personality 
and Social Psychology Annual Meeting. Albuquerque, NM (Contribution: With Dr. Smith as my 
supervisor and with his guidance, input, and collaboration, I designed and ran the study, wrote 
the paper, and created the poster, however I was in Australia and unable to attend the 
conference). 

Stinson, V., Patry, M. W., Smith, S. M., & White, J. (2006, May). Is There a CSI Effect? 
Opinions and Experiences of Criminal Defense Attorneys. Poster presented at the Association for 
Psychological Science Annual Convention, New York, NY (Contribution: I designed and 
administered the surveys and helped analyze the data). 

Smith, S. M., Patry, M. W., Stinson, V., & White, J. (2006, June). Policy Implications for a 
possible "CSI Effect" in Canada. Paper presented at the Canadian Psychological Association 

http://www.welcometotype1.com
http://www.longroadmovie.com
http://tedxtalks.ted.com/browse/ep/ep110920
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67th Annual Convention, Calgary, Alberta (Contribution: I contributed to the theory and study 
design). 

Black, L., Hodgson, K., Legault, M., Melnyk, S., White, J., Day, A., & Kelloway, K. (2005, 
June). Development and Validation of a Structured Interview Measuring Transformational 
Leadership Ability. Poster Presentation at the Canadian Psychological Association Annual 
Conference, Montréal, Québec (Contribution: I worked with four peers in designing and testing 
the measure, interviewing leaders, analyzing data, and writing the paper, supervised by Dr. Day 
and Dr. Kelloway). 

OTHER CONTRIBUTIONS

White, J. & Smith, S. M. (2007). Best Practices for Promoting and Normalizing Youth Sexual 
Health: A Review of the Literature. Prepared for the Nova Scotia Roundtable on Youth Sexual 
Health. 

Patry, M. W., Stinson, V., Smith, S. M. & White, J. (2007). Small Claims in Nova Scotia: 
Reflections from Adjudicators, Clerks, and Lawyers. Report to the Nova Scotia Law Reform 
Commission (Contribution: I helped design the study, interviewed the adjudicators, lawyers, and 
clerks, and reviewed the report). 

White, J. & Smith, S. M. (2007). Parents’ Evaluations of the Halifax Independent School: 
Results of the 2007 Parent Feedback Survey. Prepared for the Board of Directors of Halifax 
Independent School. 

White, J. & Smith, S. M. (2007). Staff Evaluations of the Halifax Independent School: Results of 
the 2007 Staff Feedback Survey. Prepared for the Board of Directors of Halifax Independent 
School. 

White, J. (2003). Reducing the Need to Speed. Analysis of a social marketing campaign designed 
using fear appeals, prepared for the New Zealand Ministry of Transportation. 

Pryde, R., Kanchwala, Q., Tang, W., & White, J. (2003). Report: Command Post and Transfer 
Corporation Ivey Client Field Project. (Contribution: With a team of peers I developed and 
carried out a four month consulting program, evaluating a Toronto Post Production firm’s 
position within their competitive environment and their strategic options). 

INVITED TALKS 

(2012 – present) Keynote Speaker. I have given keynotes for groups of up to three thousand 
students or adults, varying from University Science Conferences to National Ombudsperson 
Conferences to Elementary School Talks via my agent at Speakers Boutique. The topics 
generally concern the psychology of stories, communication, how our lives are connected to 
entertainment, and how to be happy and productive in our technology-rich present and future.  
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(2006 – present) Motivational / Educational Speaker, Internationally, concerning type 1 diabetes. 
I began as a motivational speaker about living well with type 1 diabetes, on contract with 
pharmaceutical and medical devices companies (Medtronic and Bayer) and charities (Canadian 
Diabetes Association, Juvenile Diabetes Research Foundation, American Youth Understanding 
Diabetes Abroad) and have done presentations and events in Switzerland, Puerto Rico, 
Colombia, Ecuador, and across Canada and the USA. When I became a psychologist my content 
changed to focus more on the psychology of the condition.  

(2009, 2010) Student leader for the PhD cohort at Fielding Graduate University. Santa Barbara, 
California. 

(2009) Global Neighborhoods: The Ethics and Psychology of Social Media. Broadcast Education 
Association, Invited Panel Member. April, 2009, Las Vegas, NV. 

(2008) Positive Psychology: Media, Mind, and Meditation. Fielding Graduate University 
Summer Session, Kansas City. A positive psychology presentation based on my experience 
volunteering at ‘Happiness and its Causes 2008’ in Sydney, Australia, and during a 10-day 
Buddhist meditation silent retreat following the conference.  

(2005-2006) Invited Guest Speaker for graduate and undergraduate classes at Saint Mary’s and 
Dalhousie Universities in Halifax on topics including Organizational Psychology, Psychology 
and Law, Health Promotion, and Media. 

WEBSITES 

www.welcometotype1.com 
www.jonnywhite.com 

ABOUT ME 

Short version 

As a child Dr. White had his reality rewired by stories that made him laugh. And cry. And think 
he could conquer the world.  

Following one such ill-advised rewiring Dr. White rode a bicycle from the top to the bottom of 
Africa. He got off easy, only breaking one bone and only riding naked through one country. He 
wrote, shot, and edited a documentary en route that has now aired over 50 times on NBC/
Universal Sports.  

Then the American dream story rewired Dr. White to want to be a professional young man. In the 
decade since the bike ride he took public and sold two communications start-ups. While learning 
to rewire the realities of others he did story work with the Madoff Investor’s Action Coalition 

http://www.w2t1.com
http://www.jonnywhite.com
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(the victims), GREY Advertising, Robert McKee, Lilly Pharmaceuticals, and Johnson & 
Johnson. Now he’s rewired himself to get happy by helping, so he runs a small company that 
uses story to manipulate people with type 1 diabetes into improving their health.  

While adventuring and working Dr. White studied psychology. He tested undergraduates’ mental 
states before and after movies and novellas, and identified the psychological components and 
effects of inspirational stories. He interviewed Pulitzer Prize winning novelists and explained 
their narrative intelligence and how others can learn to see the world like they do. After Dr. 
White was awarded his fifth degree they decided he was probably having more fun than he was 
supposed to. They made him cut it out and teach instead. 

Dr. White now teaches story and how it rewires reality to graduate students. He’s also creating 
stories like the ones that rewired him: a first fiction and a first non-fiction project are in the 
works. If he finds a magic lamp - or just lives long enough - he’ll spend his days working on the 
world’s hardest story problems, his nights with an English professor (playing scrabble, of 
course), and his weekends playing piano in an old man jazz band.  

Dr. White assures you he doesn’t talk so much about himself in person. 

Long version 

Given my research and passion concerning narrative psychology and storytelling, it 
would pain me not to ‘connect the dots’ on this CV. What follows is the story of my professional 
life. 

Desires to travel, expand, and explore were instilled in me via books, television, and 
films as a kid. I realize now that I was unusual in that I became completely transported into 
anything I read or watched, and fully believed every possibility presented. So, when the time 
came to leave home for university I went as far as I could. I began my academic career by 
earning a psychology degree (BA) on a national scholarship at Huron College, University of 
Western Ontario, and an honours degree in business administration (HBA) at the Richard Ivey 
School of Business, University of Western Ontario. During the summers of my undergraduate 
studies I taught sailing, then ran sailing instructor clinics, then managed 11 staff and 112 students 
at a Toronto yacht club, then consulted and evaluated all of the sailing schools in Nova Scotia. In 
my last year of undergraduate studies I pioneered an exchange program to New Zealand, where I 
taught fitness kickboxing part-time and played the piano in a university comedy theatre 
production. 
  

I moved on to graduate studies in industrial/organizational psychology (MSc) at Saint 
Mary’s University, researching leadership and motivation but focusing my thesis on the 
inspirational effects of media. Before and while studying I worked as a personal fitness trainer, 
coaching clients one-on-one, then as an organizational health consultant, performing 
presentations and workshops. I spent a summer working with Assessment Strategies, an 
organizational psychology firm in Ottawa, running workshops and doing internal human 
resources consulting for the firm. My MSc thesis quantitatively measured whether and how 
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inspiration (changes in self-esteem, sense of control, self-efficacy) occurs in undergraduates 
viewing popular films and reading popular books in laboratory settings. 

I took a break during my studies to bicycle 12,000km in Africa, from top (Cairo) to 
bottom (Cape Town) over four months. I did this primarily for the adventure, but also because—
having lived with type 1 diabetes since age 15—I wanted to show kids that the disease doesn’t 
hold you back but instead makes you stronger. I created three short web-based documentaries of 
the trip for an insulin-pump company. After winning in a film festival these were picked up by 
NBC / Universal Sports on DirecTV and aired in the USA over 50 times. I began working 
contracts as a motivational speaker for medical devices companies, pharmaceutical companies, 
and charities concerned with type-1 diabetes. At present I have performed as a motivational 
speaker and on the psychology of living well with type 1 diabetes in English, French, and 
Spanish, across Canada and the USA, and also in Puerto Rico, Colombia, Ecuador, and 
Switzerland.  
  

Having found my passion in positive media and storytelling that attempts to change lives 
for the better, I moved on to graduate studies in media psychology at Fielding Graduate 
University in Santa Barbara, California (formerly The Fielding Institute). Fielding offers the only 
PhD in Media Psychology in North America through a distributed learning model wherein I 
travelled to the Fielding campus, the Massachusetts Institute of Technology campus, and 
conferences across the USA and Australia every three months while living in Toronto, Brisbane, 
and Halifax. Keeping up my applied media work, during my second Masters degree (MA) my 
cousin and I founded City Language Exchange, a small business that used the Web to encourage 
cultural integration in big cities. The web-based business was set up logistically like a dating 
service, but instead matched people to be ‘language exchange’ partners who provide reciprocal 
tutoring in their native language. The business ran in New York, Los Angeles, Seattle, and San 
Francisco. We took the company public and sold it to Gamers Factory, Inc. 

I was then invited to teach in an online graduate school for a Masters program in Media 
Psychology and Social Change through Fielding Graduate University and the University of 
California, Los Angeles (UCLA) Extension. I have now taught eight terms of Narrative and 
Digital Storytelling for UCLA in the Film and Television Studies department, and three terms of 
Cognitive Psychology and the Visual Display of Information for Fielding in the Media 
Psychology department. I am presently supervising a few Masters student theses in this program 
yearly, mostly to do with various applications of narrative psychology. I also taught two fourth-
year half-courses in Media Psychology at Saint Mary’s University in Halifax in the 2010-2011 
academic year. The fall term course was full to the brim, so by request my winter term course 
was held at the city Library where the first half of each lecture was open to the public. 

In 2011 I completed my doctoral studies at Fielding. My qualitative dissertation research 
interviewed acclaimed fiction writers from a narrative psychology perspective to explore the 
psychological construction of their world and how it relates to their ability to reach people 
through media, narrative, and creativity. My research combines media studies, media 
psychology, narrative psychology, and positive psychology. Given that most of us now spend 
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more time interacting with or through media than directly with each other, the relevance of 
media psychology, specifically understanding the effects and creation of popular media, is 
increasing at the pace of technology. At the same time, positive psychology is gaining 
momentum, using preventative models instead of the disease model to nurture wellbeing and 
make life more fulfilling. I had the honor of having a TEDx talk on the topic recorded at 
TEDxHalifax, and it was selected as an international editor’s pick on TEDx.com. I’m currently 
writing my first book, which will be a (tongue-in-cheek) nutrition guide for the consumption of 
information and entertainment.  

In 2011 I founded a company that uses story to help people live well with type 1 diabetes 
(www.WelcomeToType1.com). We create educational videos and give them away to the public 
for free by having pharmaceutical and medical device companies sponsor our website. Videos 
from this initiative have aired on CNBC USA and many other media outlets. I took this company 
public and sold it, but I kept some of the story-psychology work that I most enjoy for myself.  

Since 2012 I have also been researching on the side with a academic idol and public 
intellectual Robert McKee, who wrote what I and many others consider to be bible of 
entertainment storytelling, titled STORY. In 2014 he asked me to bring his antiquated company 
up to digital times. I hired my partner from the diabetes company and we moved to Connecticut/
New York and created his website, videos, blog, Q&As, and seminar media. 

I create meaning in my life by trying to understand how we create our own lives through 
our stories, and using that understanding to attempt to help others. I feel extremely fortunate to 
work in various facets of this field, and I use the fact that I am always halfway between dreaming 
and making it all up in my daily work. My future work will continue to draw from the inspiration 
and possibilities and truths I received from books, television, and films as a kid—that showed me 
a wide-open world and gave me ideas on how to navigate it. My future work will attempt to help 
others to understand and create stories that will provide these same possibilities, dreams, and 
truths to other kids (of any age).  

http://tedxtalks.ted.com/video/tedxhalifax-jonny-white-psychol;featured-talks
http://www.WelcomeToType1.com
http://www.apple.com

